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A TINY GIRL
WITH 

BIG IDEAS
ADS - CAMPAIGNS - DESIGNS - PHOTOGRAPHY - AND MORE!

A selection over the years by Amanda McFarland 
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A TINY GIRL
WITH 

BIG IDEAS
SPEC ADS DESIGNED FOR ADBLOC MEDIA!
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A TINY GIRL
WITH 
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FREELANCE GRAPHIC DESIGNER - CLIENT WORK
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VIEW THE BANNER AD AT WWW.AMANDABELLEDESIGNS.COM/BANNERAD.HTML

VIEW THE LOGO AT WWW.NEWBORNPOSING.COM
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AD MAG >>

A TINY GIRL
WITH 

BIG IDEAS
WINNER OF BEST OVERALL STYLE SHEET!



VIEW THE ONLINE MAGAZINE AT WWW.AMANDABELLEDESIGNS.COM/MAGAZINE.HTML



VIEW THE ONLINE MAGAZINE AT WWW.AMANDABELLEDESIGNS.COM/MAGAZINE.HTML



VIEW THE ONLINE MAGAZINE AT WWW.AMANDABELLEDESIGNS.COM/MAGAZINE.HTML



VIEW THE ONLINE MAGAZINE AT WWW.AMANDABELLEDESIGNS.COM/MAGAZINE.HTML

MY ROLE
AS

Senior Art Director:

responsible for developing and 
maintaining the style sheet for the Ad 

Mag publication from page to page; 
week to week. 

From concept to finished art, 
designers perform their tasks under 

strict time constraints. Liasioning with 
coordinators ensures that all material 
required to complete their role is there 

when necessary.

Their primary function is to format the 
required editorial/advertising 
pages using industry standard 

software. 



AD MAG PROGRESS



CAMPAIGNS >>

A TINY GIRL
WITH 

BIG IDEAS
CAMPAIGNS  ACROSS A VARIETY OF MEDIUMS 



Nesquik CAMPAIGN - commercial storyboard

view the tv spot at www.amandabelledesigns.com/getyourshakeon.mp4



Nesquik CAMPAIGN - Print, Out of home & MOBILENesquik CAMPAIGN - commercial storyboard

view the tv spot at www.amandabelledesigns.com/getyourshakeon.mp4



Nesquik CAMPAIGN - OUT OF HOME & WEB 

HOW DO YOU GET YOUR SHAKE ON?



SUPERGLUE CAMPAIGN -  PRINT Nesquik CAMPAIGN - OUT OF HOME & WEB 

HOW DO YOU GET YOUR SHAKE ON?



SUPERGLUE CAMPAIGN - WEB



SUPERGLUE CAMPAIGN - WEB SUPERGLUE CAMPAIGN - OUT OF HOME



VISA WIN WHAT YOU BUY CAMPAIGN - PRINT



VISA WIN WHAT YOU BUY CAMPAIGN - WEBVISA WIN WHAT YOU BUY CAMPAIGN - PRINT



VISA WIN WHAT YOU BUY CAMPAIGN - ONLINE BANNER AD

VIEW THE AD AT WWW.AMANDABELLEDESIGNS.COM/VISABANNER.HTML



PEPSI CO. ROCKSTAR CONVERSE MUCH MUSIC

CD RELEASE PARTY

THE FORMATescape the butterflies

FEBRUARY 18th 2010

KOOL HAUS

$15 COVER
416-726-4291

132 QUEENS QUAY E. TORONTO

THE FORMAT - CD RELEASE CAMPAIGNVISA WIN WHAT YOU BUY CAMPAIGN - ONLINE BANNER AD

VIEW THE AD AT WWW.AMANDABELLEDESIGNS.COM/VISABANNER.HTML



THE FORMATescape the butterflies

6. SILLY HUMOUR

10. IT MUST BE FATE 
8.TOUCHE
9.THE ROBOT TIMEMACHINE

7. FAST FORWARD THROUGH TIME

WWW.ESCAPETHEBUTTERFLIES.COM WWW.BELLERECORDS.COM

1. ESCAPE THE BUTTERFLIES
2. A MIRAGE OF DREAMS 
3. MYSTERY MAN
4. PICTURE PERFECT
5. FOCUS

THE FORMAT
escape the butterfliesTHE FORMAT

escape the butterflies

THE FORMAT - CD RELEASE CAMPAIGN



CHRONICLE >>

A TINY GIRL
WITH 

BIG IDEAS
CHRONICLE - DURHAM COLLEGE NEWSPAPER 

THE FORMAT - CD RELEASE CAMPAIGN









MY ROLE 
AS 

CHRONICLE DESIGNER

This course is designed for second year Advertising students. In this course, 
students will become the “creative” department of the school newspaper, 

The Chronicle. The creative department’s task is to conceptualize and produce 
(for print/web) sales rep and client requests AS DESCRIBED IN THE BRIEF.

Meet deadlines of a production cycle and demonstrate professional commitment 
from planning (thumbnail) to execution (camera ready/digital ready artwork).

Conceive, write, design and produce material utilizing industry standard 
technology based on marketing principles of demo/psychographics of readership. 

Additionally material will reflect the personality of the client as described 
in the creative brief.



PHOTOGRAPHY >>

MY ROLE 
AS

CHRONICLE SALES REP

Manage the administrative side of the selling function, including record keeping, 
reporting on activities, and initiating requests for ‘creative’ to fulfill client needs.

Prepare a selling kit that will be used as a sales tool in prospecting for clients.

Provide excellent customer service by managing the scheduling and development 
of print ads for The Chronicle newspaper.



PHOTOGRAPHY >>

A TINY GIRL
WITH 

BIG IDEAS
CREATIVE PORTRAIT & FASHION PHOTOGRAPHER!



WWW.AMANDABELLEPHOTOGRAPHY.COM

WWW.AMANDABELLEPHOTOGRAPHY.COM



WWW.AMANDABELLEPHOTOGRAPHY.COM

WWW.AMANDABELLEPHOTOGRAPHY.COM

WWW.AMANDABELLEPHOTOGRAPHY.COM

WWW.AMANDABELLEPHOTOGRAPHY.COM



THE END >>



THE END >>

A TINY GIRL
WITH 

BIG IDEAS
LOOK FORWARD TO HEARING FROM YOU!

                                        amandabmcfarland@gmail .com
www.amandabe l l edes igns . com
www.amandabellephotography.com

905-925-6057




